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Dear editors,

I'm writing to modify my author affiliations. As a joint doctoral
student of Xi’an Jiaotong University and City University of Hong Kong, all
the research work (including research design, data collection, article
writing and review responding) was finished during my stay at these two
universities. Although I may be employed by Nanjing University of Science
and Technology in the near future, it should not be listed in my affilia-
tions at the moment. As such, Xi’an Jiaotong University and City
University of Hong Kong should be taken as my affiliations.

It would be greatly appreciated if you could drop the affiliation
“School of Economics and Management, Nanjing University of Science
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and Technology, 200 Xiaolingwei Street, Nanjing, Jiangsu 210094,
China”.

The corrected affiliations are as followed:

Chao Feng®® , Xu Zheng® , Guijun Zhuang®* , Rugi Li®

2 School of Management, Xi’an Jiaotong University, 28 Xianning
West Road, Xi’an, Shaanxi 710049, China

b College of Business, City University of Hong Kong, Tat Chee
Avenue, Kowloon 999077, Hong Kong

*Corresponding author.

E-mail address: zhgj@mail.xjtu.edu.cn (G. Zhuang)

Thank you very much for your time and effort!
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